
Ever wish your social strategy was more of a 
Picasso and less of a Jackson Pollock? 
Crafting the perfect B2B social media 
marketing strategy is very much an art. 
Instead of throwing things on the canvas to 
see what sticks, careful planning will help you 
build an actionable social strategy that 
generates leads. Here are 5 steps to creating 
that picture-perfect B2B social strategy.

Craft the Perfect
B2B Social Strategy
in 5 Steps



Gather Your Materials
No artist starts their masterpiece without inspiration—and that 

inspiration should be your goals. Whether you want to garner 

brand awareness or generate leads, it’s important to keep your 

goals attainable. 

Once you know what you want to achieve, it’s time to figure out 

how to get there. Ask yourself a few simple questions: 

What KPIs will you use to determine success? Define the 

metrics you’ll use to measure your results.

https://www.oktopost.com/platform/
social-media-publishing

What tools will you need? Planning and publishing every 

social post can be a painstaking process. Be sure to choose a 

social media automation tool to take some of that work off 

your plate.

What value can you create? What are your customers’ pain 

points, and how do you solve their problems? This is the core 

of the value you should create in your content. 
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Know Your Muse
With your goals as your inspiration, your customers should be 

your muse. What do they use social media for and where do they 

spend their time? Whether they check their socials on their daily 

commute, or they scroll their feeds on Sundays, understanding 

the role social media plays in your customers’ lives will help you 

seamlessly integrate into them. 

When in doubt, look at how your competition interacts with their 

customers. Where can you do better?
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Sketch Out a 
Strategy
From here, it’s time to sketch out the general 

strategy you’ll use. Start from your customers’ 

pain points and where you can help. How will 

you translate this added value to social media? 

Think about the content that your customers 

normally interact with, and plan out how you’ll 

create similar engagement with the unique 

value that you provide. In a nutshell, don’t tell 

your customers how you can help them—show 

them. 

For example, if you offer a CRM solution, you 

might want to offer a visual or video guide to 

lead generation on one platform. Then you’d 

post a quick-help integration video on another. 

Thinking about what your customer needs is a 

great way to define the content that you’ll 

create. 
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Add the Finer Details
Now that you have a strategy in place, it’s time to execute with a 

social calendar that helps give your strategy its shape. Every post 

should create real value, and that will be a lot easier if you’ve 

planned it all in advance. Create a short-term plan for a few 

weeks or a month and work alongside your product release 

calendar. Think about holidays, celebrations, and moments when 

your customer might need more information. 

Leave wiggle room for ad hoc posts in case something significant 

pops up, or there’s a relevant social trend to jump on. The 80/20 

rule is a good starting point: plan for 80% and leave 20% wiggle 

room for spontaneity.
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Share Your Masterpiece
Social media goes beyond the marketing department. For a 

masterful B2B social strategy to work, you’ll need buy-in from the 

whole company. Whether they’re HR or hiring managers looking 

for employer branding, the colleagues that will help you boost 

engagement, or those managing the social budget, you need to 

get them excited about social. 

Go back to the KPIs you’re using to measure success. Perhaps a 

perfectly crafted post with honed-in hashtags won’t be as 

titillating to other departments, but the concrete results you can 

show will be. Your social media automation platform can help 

bring your metrics under one roof, so you can clearly show the 

impact your social strategy has achieved. 

Sculpting the perfect B2B social media marketing strategy is far 

from easy. Like any masterpiece, it takes time, planning, 

forethought, and inspiration. However, with your customers as 

your muse and your goals as your inspiration, you can create a 

B2B social strategy that is truly a masterpiece.
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https://www.
oktopost.com/Book a Demo

You’re the artist, let 
Oktopost be your 
paintbrush. Book a 
demo today and see 
how Oktopost can 
make B2B social media 
marketing simple!

http://www.oktopost.com
https://www.oktopost.com/
https://www.oktopost.com/

